Karen Janssens

Sustainable Sourcing

Colruyt Group, Belgium







) .
newpharma &
Jouw apotheek, altijd bij de hand RE PU BLIC

HN:
"Ydreambaby COlI’lIyt
PROFESSIONAL

Iaagste prijzen
meilleurs prix

oréamiang  Colruyt”
pad colruyt

qualité

M@i@&g@ flaMyComfort24

S a taste for solutio bed-bad-ondergoed-altijd goed

(a0 LE>( auity rodc smartwithfood

COLRUYT
GROUP

L‘ Symeta
= Hybrid

virya .jims

energy

Collect&Go 0 ACADEMY



7 overarching goals, 27 sub targets (colruyt group’s social & environmental commitments)
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By 2030 we exclude deforestation and
land conversion for products from risk

. aBY 2030 we contribute to realising
commodities.

iving income and living wage for
our top 5 risk value chains.
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challenges
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Tier 2 and 3 suppliers

Operators have limited visibility of a significant part of their
supply chain

7. Please note these traceability levels were reviewed by the monitoring working group for the 2022 monitoring round, leading to
limitations when it comes to comparing 2022 data to previous years.

Share of volumes per traceability score (B2B)

2022
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Source: Wood Mackenzie



Enabling conditions




How would a living income and no deforestation affect your
company?

Reputation as a
brand that cares

Businesses make

ﬁ sustainable products \

Customers want more Customers buy

sustainable products sustainable products ‘)

Customers discover
T A better world
sustainability is easy,

" {
beneficial & cool for our children!






http://www.colruytgroup.be/

